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Research Shows

Nonprofit Trends

•Nonprofits experience economic 
recovery one year after it is 

experienced in the for-profit sector.

•Oregon lags behind the rest of the 
country in recovery.
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Research Shows

Recruitment-Retention Model

Cultivation

Involvement

Solicitation

Recognition &
Appreciation

Identification
& Research
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Research Shows

Effectiveness Scale

F2F Visit

Personal phone call
Visit with org rep

Personalized letter

Phone call from stranger
Generic letter
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Research Shows

What Works

•Complete commitment to values & 
mission

•Board & volunteers doing the “ask”
•100% stretch support from the board
•A campaign plan to reach the goal
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National Goal

Grow +3% through aggressive recruitment 
and retention programs.
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Portland Chapter Goal

To retain and grow current chapter 
membership by 2% during 2004, while 

laying a foundation for increased 
membership in 2005 to coincide with 

anticipated economic recovery.



Target Audiences

1. Current Members

41% corporate (healthcare, high tech)
23% agency
12% soho
9% government
8% unaffiliated
7% nonprofit
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