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Speakers listed in alphabetical order by state then by speaker.

Information is presented as submitted by the speaker and formatted for the list.

Users may contact speakers directly to arrange presentations.
	Peter C. Fuller
	CA
	· Finding a Cause to Create Instant Leadership

· Making Your Company & CEO an Industry Expert


Marketing. Messaging. Public Relations

peter@petercfuller.com
www.petercfuller.com
650-279-5097

ABSTRACT 1: "Finding a Cause to Create Instant Leadership"
An effective public relations professional realizes that pitching stories and analyst relations is only one part of a complete holistic perception strategy. To build instant brand awareness and leadership,
companies can exploit an industry cause to build associations and leadership forums that not only give the company excellent press coverage, but also buy crucial mindshare as an industry leader. 

Attendees will learn:
1. How to identify the cause that's right for their company
2. How to build awareness
3. How to create an industry forum
4. How to reap measurable benefits

ABSTRACT 2: "Making Your Company and CEO an Industry Expert"
It doesn't matter how small your company is or how young your CEO may be, with the right PR tactics in place, you can easily begin drawing the press to your company for use as an "expert" reference 
in a wide plethora of stories. 

Attendees will learn:
1. How the journalist thinks 
2. How to meet their needs
3. How to become a resource for the journalist in stories not related 
to your company or even your industry.

In marketing communications for a decade, Peter Fuller brings experience in both strategic marketing and public relations for large companies and Internet startups. Most recently, he built and directed the marketing communications team at Radiate, an Internet start-up company and co-founded the Internet Measurement Initiative, a fee-based association dedicated to solving and standardizing Internet audience metrics.



	Peter C. Fuller, continued


In addition to his communications career, Peter has also been a news writer and columnist  with The Indianapolis Star and The Indianapolis News and a news writer for WEAR-TV, an ABC-affiliate in Pensacola, Florida. 


He is the author of Words That Work, a book for journalists and marketing writers to be published by Simon and Schuster, and a poet. Most recently, his poem Silicon Valley was chosen for publication in Nature's Echoes in November 2001 by the International Poetry Society. 
 
Travel:  Expenses only.


	Roberta Silverstein
	CA
	· Reputation Management

· Media Relations

· PR Basics

· Technical PR

· Corporate Advertising

· PR Planning


408-374-4384
roberta@braintofingers.com

Speaking topics and core competencies:

· Beyond the Launch - how to extend your PR campaign, quick brainstorm techniques

· When things go Bump - simple reputation management steps that can boost your company or client

· How Journalists want to work with you - as a journalist myself, I know all too well

· PR 101 - the basics of PR (I teach a PR 101 class at SFSU)

· Virtual Newsrooms - how they work, what they should include

· Technical PR - what it is, how to do it right

· Corporate advertising - when and why

· The art of the plan - creating and selling a PR plan to your client or company


Travel:  Travel/lodging expenses and negotiable per diem starting at $150.00.


	Roberta Wong Murray, APR
	CA
	· Managing a Crisis in Your Client’s Best Interest

· Producing Video Programs That Tell Your Story


Principal

Wong and Murray Public Relations

2471 San Miguel Drive 
Walnut Creek, CA 94596
(925) 932-6050

email: WMIPR@aol.com 

Speaking topics:

- Managing A Crisis In Your Client’s Best Interest 
- Producing Video Programs That Tell Your Story 

Roberta has 15 years experience managing crisis communications during labor disputes, embezzlements and takeovers.  She is also an award-winning video producer of public relations, marketing support and public education video programs. This unusual combination of communication skills make her an effective speaker with a unique message - public relations and video production are similar in their objective - to have a parallel scope in focus and intention.  


Fee Requirements:  Expenses only.  Honorarium will be donated back to chapter for PRSSA.
    

	Robert Howard
	MT
	· Crisis Communications


GHS Public Relations, Inc. 

330 Fuller Ave. 

Helena, MT 59601 

Ph: (406) 442-2107 

Fax: (406) 449-4218 

e-mail: bobh@ghspr.com
Bob is the owner of a PR firm serving clients in Washington, D.C., Washington State, California and Montana. Bob has 30 years of experience in crisis communications, national and international disaster response, and high-tech and non-profit strategic communications. 

Travel: No honorarium needed if speaking for PRSA; help with travel, lodging and meals necessary.

	Kathryn D. Hubbell, APR
	MT
	· Special Events

· Media Relations

· Online & Industry Research


AdScripts, Inc. 

P.O. Box 8168 - 700 Simons Dr. 

Missoula, MT 59807 

Ph: (406) 728-4595 

Fax: (406) 542-0832 

e-mail: adscript@montana.com 

1. Special events, particularly in performing arts/cultural tourism 

Topics include how to create a cultural event from the grassroots up (and why it should be done that way); how to plan and execute publicity for the event; how to handle media relations across international boundaries in your own town; how to gauge the event's affect on tourism; how to "piggy-back" with other events and tourism opportunities for stronger public relations and marketing. 

2. Media relations 

A general presentation on media relations, with a special section on working with PR in cyberspace. We feel that not many dot.com start-ups have experienced PR professionals on board, and that training PR folks to work in cyberspace, and cyberspace folks to work in PR, is necessary. 

3. Online research, and general business and industry research 

Kathy Hubbell is a formally-trained online researcher, and was before the Internet even came along, using Dialog (now Dialog/Knight-Ridder). She has performed end-stage research for federally-funded technologies to determine if they might find a marketing niche, what their competition might be, and/or whether or not the new technology might be marketable at all; performed similar research for the Confederated Salish & Kootenai Tribes on Montana's Flathead Reservation; conducted a federally-funded feasibility study for the town of Hot Springs, Montana, to determine if renovation of a hot springs resort would revive the town's economy; researched, analyzed and reported on the condition of Montana's electric deregulation process (two years ago, before it became the crisis it is now becoming); and frequently helps clients conduct customer surveys or hold focus groups. 

This presentation includes general guidelines on what research to recommend to a client, and why; what is to be accomplished as a result of the research; working through online research quickly and more easily than you might think; and learning what sources provide some of the best business and industry research before you have to start paying big dollars for formal reports.

Kathy is the owner of a PR and marketing firm serving clients in Oregon, Montana, and Washington, D.C. She has 18 years of experience in marketing research and strategic planning; special events promotion and tourism; media relations and hi-tech marketing and research; and work in natural resources (on the one hand) and environmental public relations (on the other), and land use issues in the West.

Travel: No honorarium needed if speaking for PRSA; help with travel, lodging and meals necessary.

	Alison Gaulden
	NV
	· Dealing with Terrorism

· Controversial PR

· Lobbying and Electoral PR for Non-Profits

· Grassroots PR


VP of Public Affairs
Planned Parenthood Mar Monte
algaulden@msn.com (home)
alison_gaulden@ppmarmonte.org (work)
775 830-2164 cell phone
775 688-5599 fax

1. Domestic Terrorism, a decade of experience. Learn a first-hand experience of domestic terrorism; what the long term effects can be on an organization and the evolution an organization goes through. Learn about the internal planning: communications, training and policy; learn how to balance external communication: community's need to know versus the safety of employees and clients. Also learn personal safety measures, an unthought of but necessary precaution for high ranking officials or people working in a
controversial industry.


2. Controversial Public Relations 101: How to get your message out, when public perception of your organization may not coincide with its reality. Learn how to seek unlikely alliances; emphasize the warm fuzzies; break down barriers; hold the proper attitude; adept your message and build courage---both for yourself and the organization.


3. How Public Relations Training Makes the Big Bucks. You don't have to make Sophie's Choice between a lucrative job and a rewarding one. Public Relations training is the perfect background for the world of fund raising. Many non-profit organizations and school systems are recognizing the need for expertise in the art of raising money.


Gaulden currently is the vice president of public affairs for the largest Planned Parenthood affiliate in the world. Planned Parenthood Mar Monte (PPMM) has a $51 million budget, provides medical and education services to 425,000 clients annually in two states: 20 counties in California and 13 in northern Nevada. On staff for the past three years, Gaulden has a decade of experience in training around the controversial subject of abortion, dealing
with domestic terrorism associated with her work and planning public policy. She has a decade of experience in fundraising--both as a volunteer and as a professional---having worked as the development officer for the YMCA of the Sierra for three years. A 1992 graduate of the University of Nevada, Reno, Gaulden has a BA in Journalism.

Travel: Expenses.

	Lori Nelson
	NV
	· Communication Integration


Associate Director of Public Relations

R&R Partners

615 Riverside Drive

Reno, NV 89503

(702)318-4229

R&R Partners uses a unique approach that integrates all disciplines together for the good of the client, with each discipline holding equal importance on an account.  We term this approach "Across All Audiences." (tm) The point is that at R&R, accounts are not "advertising driven," they are "message driven," and that message remains consistent across all of a client's audiences -- from their employees to their stockholders, from the government bodies who regulate them to the media who cover them.  PR has a high-profile role to play in this equation, which is quite different than the focus of most larger agencies.

Ms. Nelson brings nearly 10 years of strategic planning expertise to her clients at R&R Partners. As co-director of the Las Vegas office of R&R Partners' public relations department, she is responsible for managing the workflow of this $2 million dollar profit center for the agency.

Ms. Nelson began her career with Marx Layne & Co. Public Relations in Detroit, later joining Thomas Puckett Advertising, Marketing and Public Relations in Las Vegas.  She started her own strategic communications firm PRceptions Public Relations, in Southern Nevada, building a successful business and impressive client roster for three years that included PacifiCare of Nevada and Showcase Mall.

In February 2000, Ms. Nelson joined the R&R team as associate director of public relations, and has represented a wide variety of industries including retail, health care, utilities and chemical plants,
gaming/tourism and banking.

She is a graduate of the Chamber of Commerce's prestigious Leadership Las Vegas program, and a graduate of Eastern Michigan University. She is the current president of the Public Relations Society of America/Las Vegas chapter, and she sits on several committees for the Jewish Federation of Las Vegas.

Travel: Expenses appreciated.

	Rick Nollenberger
	NV
	· Transportation Planning


RTC Community Outreach Representative
1105 Terminal Way, Suite 316
Reno, NV 89502
Office:   775-335-1869
Mobile:  775-771-7085
Fax:       775-348-8999
email:   rnollenberger@rtcwashoe.com
A retired USAF Public Affairs Officer, Nollenberger currently works with the Regional Transportation Commission of Washoe County Nevada (Reno, Sparks, Lake Tahoe).  He specializes in Public Involvement Planning and Programs for the agency.  In addition to the routine qualifying background of degrees in Radio and Television Broadcasting (B.S.) and Mass Communications (M.S.), he specialized in community relations and news media contact.  In his presentation he focuses on transportation planning to include, transit, street and highway construction, and planning for the future.

Travel:  The speaker travels frequently so expenses and honorarium are negotiable. 


	Danielle Swift
	NV
	· Communication Integration


Associate Director of Public Relations
R&R Partners

615 Riverside Drive

Reno, NV 89503

(702) 318-4229

R&R Partners uses a unique approach that integrates all disciplines together for the good of the client, with each discipline holding equal importance on an account.  We term this approach "Across All Audiences." (tm) The point is that at R&R, accounts are not "advertising driven," they are "message driven," and that message remains consistent across all of a client's audiences -- from their employees to their stockholders, from the government bodies who regulate them to the media who cover them.  PR has a high-profile role to play in this equation, which is quite different than the focus of most larger agencies.

Danielle Swift brings ten years of public relations experience to R&R Partners.  She has developed and implemented public relations campaigns for various industries, including higher education, health care, entertainment, dining and tourism. Danielle oversees the strategic planning and implementation of all public relations activities in the Reno office.  The current client roster includes Lemelson Foundation, City of Fallon, Sierra Pacific Power Company, Nevada Prepaid Tuition, Specialty Financial, Advanced
Telcom Group and Nevada Commission on Tourism.

Before joining the Reno office, she worked for the Eldorado Hotel/Casino, Hofstra University and the National League for Health Care.  She is a journalism graduate from Hofstra University in New York.

Danielle is involved as a volunteer for many northern Nevada causes such as the Nevada Women's Fund and Partners in Education.  She also serves on the Sierra Nevada Public Relations Society of America Board of Directors.  While at R&R, Danielle spearheaded the grass-roots public relations effort, which led to the overwhelming victory of the 1998 Washoe County School Bond initiative.

Travel: Expenses appreciated.

	Gail Dundas, APR
	OR
	· Crisis Management: Case studies in Message Delivery, or Why a Crisis Isn't a BAD Thing


Intel Oregon Public Affairs/Community Affairs Manager
gail.dundas@intel.com
Tel: 503/264-2154 Page/Cell: 816-2382
5200 NE Elam Young Parkway, MS JF3-107
Hillsboro, OR USA 97124
external web: www.intel.com/oregon
internal web: http://intel-involved.intel.com/oregon

Use two crisis management cases which I personally managed (one involving a shooting in a retirement residence) to show how crisis management can actually move your public relations efforts forward. 

Reputation at Risk: In asking a community for tax breaks, Intel's sterling reputation in Washington County--originally a farming community, now the Silicon Forest in Oregon--was at risk as the Oregon site asked for $~200 million in tax breaks for itself on $12.5 billion of investment. A case study that demonstrates the power of investing in relationships. A Silver Anvil winner.

Gail Dundas is with Intel Corporate Affairs where she plans and implements strategic integrated communications plans for the Intel Innovation in Education and Employer Image Programs. Previously, she was Community Affairs Manager for Intel Oregon and led the Silver Anvil award-winning 'SIP'
communications campaign (tax incentives) in 1999. She is an accredited public relations practitioner and a past president of the Portland, Oregon, chapter of the Public Relations Society of America. She has been an independent communications consultant and a director of public relations for a well-respected Oregon public relations & advertising firm. She has served as a spokesperson, conducted media/speech training, developed and implemented crisis communications plans, and planned and executed strategic communications for organizations as diverse as utilities and community
non-profits. 


Travel: Is often in Northern Cal., Arizona...etc. No cost for speaking. Will travel for expenses or ideally tag onto a business trip so the chapter wouldn't have to pay. If so, do require a bottle of excellent red wine --unopened, pinot noir, cabernet or merlot.

	Joseph Gonzales, FMP


	OR
	· Restaurant Management

· Culinary Education/Job Market

· Developing and Marketing CE Classes for the General Public

· Steps to Accomplishing Goals


503-223-2245
jgonzales@westernculinary.com
Certified as a Foodservice Management Professional through the National Restaurant Association. BS Social Sciences Portland State University. Seven years restaurant management, five years commercial lending, 11 years public relations and corporate training. Numerous board positions, 12 years member Rotary International, 10 years Columbia-Willamette Enological Society, five years American Culinary Federation Chef's de Cuisine Society Chapter and 22 years photography.

Travel: Generally charge $300 - $700 per hour plus travel expenses. Minimal cost to some non-profit organizations.


	Dianne Danowski Smith, APR
	OR
	· How to conduct a successful job search or Job Search Workshop in-a-box


Dianne Danowski Smith APR 
Principal, DDS Group 
c/o 7299 S.W. Linette Way 
Beaverton, OR  97007 
Ph: 503.646.9854    F: 503.350.0771 
ddspr@teleport.com
How to conduct a successful job search

This can be an in-person presentation or be delivered electronically as a "workshop in-a-box." 

This monthly workshop has achieved ongoing success in Portland, Ore. It provides an excellent way to attract new members as well as providing a very tangible member benefit for current members. I would be willing to share my PowerPoint presentation so other chapters could provide this service. I also presented this at the 1998 Boston PRSSA conference and had 275 attendees. It was very well received.

I am an APR, a mid-level manager, and have been a PR practitioner for 11 years on both sides of hiring/firing. I have also provided liaison expertise to the UO PRSSA chapter and have presented job search workshops for the UO chapter's career development seminars.

Travel:  Will travel for expenses and work for food. 

	Chuck Williams, APR
	OR
	· Total Public Relations for Non-Profits


Strategic Communications

Providence Health System

503-216-6943

williwy@aol.com
Learn what it takes to evolve from an operative (tactical) PR functionary to a strategic practitioner who sits at the top levels of your organization. Drawing on the literature and numerous case histories, this highly interactive session will help you grow your public relations skills and make you invaluable to your CEO and Board.

The speaker has 20-plus years in non-profit public relations management, primarily in health care settings. He has worked as a paid consultant and served as a volunteer member of the board of eight non-profit organizations. A guest speaker at five area colleges, he is also past president of the Portland Metro chapter of PRSA.

Travel: Expenses only.

	Mara Woloshin, M.A., A.P.R.

	OR
	· Strategic planning, communications & fund development program planning/implementation


Principal

Woloshin Communication Inc.
3786 SW Lyle Ct.
Portland, Oregon 97221
(503) 241-3834
Fax (503) 241-3754
mara@woloshin.com 


As a speaker/trainer Mara provides board and staff education and trainings in strategic planning, communications and fund development program planning and implementation. She also teaches staff how to successfully implement marketing, fund raising and public relations programs using existing company resources. See following list of engagements for the year 2000.

A public relations expert with 20 years in the field, Mara started Woloshin Communications, Inc. in 1991 to serve small- and medium-sized businesses by providing practical and constructive communications strategies tailored to meet organizational needs. Mara is a current faculty member of Marylhurst University, where she developed and established the professional communications curriculum over a decade ago. Mara specializes in "how-to" trainings for staff, board members and volunteers. She is accredited by the Public Relations Society of America (PRSA) and is a member of the National Counselors Academy. Mara is a past president of PRSA's Portland Metro Chapter.


Mara is the mother of two young children. She serves on several nonprofit boards and works with refugee families referred to her by family and child service agencies in the Portland metropolitan area.

Travel:  Will provide services for travel expenses and direct cost of materials (handouts).


See following references:


	Mara Woloshin, M.A., A.P.R., continued


2000 Engagements

Association of Small Foundations
Seattle, Washington
Effective Communication for Grantmakers

Human Services Council, Vancouver, Washington
Low Cost/High Impact Marketing Strategies
Getting Ready for Fund Raising

Oregon Child Development Coalition, Oregon Migrant Head Start Program
Wilsonville, Oregon
Getting Noticed: Visibility With and Without Media Relations
Planning for the Inevitable: Crisis Communications
Ten Steps To Effective Customer Service
Getting Ready for Fund Raising

Portlandia Club
Portland, Oregon
Self-Marketers Toolkit

Technical Assistance for Community Services
Portland, Oregon
Annual Reports Without Angst
Low Cost/High Impact Marketing Strategies
Getting Noticed: Visibility With and Without Media Relations
Ten Steps To Effective Customer Service
Do-It Yourself Marketing Research

World Affairs Council
Portland, Oregon
Grassroots Marketing 101


